


Content Communications Officer
Accountable to:	Communications and Marketing Manager

Works with:	Digital Communications Officer	
	All SWT Teams and The Wildlife Trusts
[bookmark: Objective_of_the_job]Overview
[bookmark: Key_results_expected][bookmark: _Int_FtvOpbrF]Shropshire Wildlife Trust (SWT) has a vision of a thriving natural world, where Shropshire's wildlife and natural habitats play a valued role in addressing the climate and ecological emergencies, and people are inspired and empowered to take action for nature. We combine projects across Shropshire (including Telford & Wrekin) with advocacy and campaigning to restore nature and to engage people. We manage over 40 nature reserves and have more than 50 staff, 300 volunteers, and over 9000 members. SWT is an autonomous charity, but we are increasingly working collectively, as part of The Wildlife Trusts (TWT), to ensure that our local actions have a national impact and help to address global issues.
We value courage, respect, integrity, trust, and responsibility. Whilst we are passionate in promoting our aims, we are not judgmental and are inclusive. We want our people to be as diverse as nature, so we particularly encourage applications from people who are underrepresented within our sector, including people from minority backgrounds and people with disabilities. We are committed to creating a movement that recognises and truly values individual differences and identities. 

As a Disability Confident employer, we are committed to offering an interview to anyone with a disability that meets all the essential criteria for the post. Please let us know if you require any adjustments to make our recruitment process more accessible.
Objective of the job
[bookmark: _Int_zLQmHjRE]The Content Communications Officer will create compelling content to educate, enthuse and empower more people across Shropshire to take action for nature. As a key member of the Communications, Campaigns and Marketing team, they will plan and create content for our twice-yearly magazine, campaigns, printed literature and interpretation.
The role will ensure the continued delivery of creative, impactful communications and engagement activities under the principles of equality, diversity, and inclusivity. 

Key results expected
· SWT’s work is recognised, valued & understood by its audiences through engaging and inspiring materials.
· SWT seen as the ‘go-to’ conservation experts in the county.
· Members and supporters receive vibrant and informative updates in a range of media including an engaging, well-edited magazine shared with members promptly.
[bookmark: Key_tasks]Key tasks
· Lead on the design, editing and regular review of key printed materials such as the Reserves Guide, Annual Review, Signage updates etc.
· Utilise knowledge and skills to conceptualise and create visually appealing and accessible print ready content, consistent with our brand.
· Lead on the planning, content contribution, editing, and print of our member magazine  twice  a year, working with internal and external contacts and suppliers
· Lead on the copy writing and visual content for targeted mailings, membership and fundraising campaigns, press releases etc.  
· Produce interpretation guidelines in accordance with our brand; plan the delivery and sign-off of new interpretation with internal departments and external organisations. 
· [bookmark: _Int_E3KY3btB]Review and update printed material, posters and other literature to make content more relevant and appealing to audiences. 
· Respond to enquiries weekly, and requests for information from the public when appropriate, and maintain FAQs.
· Support staff internal communications with meeting minutes and other agreed information.
· Any other tasks as required by the Communications & Marketing Manager. 

While delivering this role, the postholder will need to work with due regard to Health and Safety, the General Data Protection Regulations, the Fundraising Code of Practice, Safeguarding and other policies and procedures.  
[bookmark: Core_skills]All staff are expected to support and manage volunteers in the course of their duties and maintain and uphold the good reputation of the Trust.
[bookmark: _Int_UC9Zw8VG]Core skills  (essential and desirable)
· [bookmark: _Hlk95899449]Experience in content provision and copywriting, with the ability to convey complex information clearly and inclusively, is essential.
· Strong editorial and creative copywriting skills with an excellent eye for detail is essential.
· Proven design and creative skills and confidence using Photoshop, InDesign and Canva is essential.
· Strong project management skills and the ability to work calmly under pressure to meet deadlines, use initiative and prioritise with little direct supervision is essential.
· Proficient use of MS Office suite is essential.
· An ability to work collaboratively with other departments, organisations and the media is essential.
· Excellent understanding of marketing communication concepts and best practices is desirable. 
· A knowledge of, or interest in, wildlife and the natural environment is desirable. 
· Experience in the charity sector is desirable.
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Terms of Employment

	Salary:
	£31,098

	Hours:
	35 hours per week. Evening and weekend work may be required from time to time. Paid overtime is not available, but time off in lieu of hours worked will be given.

	Pre employment checks:
	The post does not require a DBS (Disclosure Barring Service) check.  
The successful applicant will need to provide proof of right to work in the UK and qualifications, presented at interview.

	Probationary period:
	6 months

	Contract
	Permanent

	Holidays:
	A full-time member of staff has 25 working days per annum in addition  to normal public holidays. An additional day is added for each year’s service up to a maximum total of 30 days holiday.

	Pension:
	After three months the employee will be eligible to join the Trust’s group personal pension scheme and if they pay a minimum of 3% of  salary the Trust will contribute 7% of salary to this scheme.

	Notice Period:
	During your probationary period, the period of notice for termination of   your employment will be one week on either side. After successful completion of your probationary period the minimum period of notice is two months. 

	Place of Work:
	193 Abbey Foregate, Shrewsbury, SY2 6AH

	Home working
	The Trust is committed to building a diverse workforce and has an Agile Working policy which will allow colleagues to work in a flexible manner.

	Travel:
	Pool vehicles are not normally available. You are required to have insurance to cover business use and a mileage allowance of 45p per mile will be payable from home or office as appropriate. If you use a pedal cycle, you may claim a mileage allowance of 20p per mile.

	Training:
	The Trust is fully committed to personal development and training. Employees have an annual appraisal and regular progress meetings.

	Closing date:
	25 May 2026

	Interview dates:
	First interviews: 15 & 16 June
Second interviews: 22 & 23 June
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